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I WELCOME

This guide highlights a few of the
key components important to the
ARMA International brand. You’ll
also find updated visual identity
guidelines for print, web, and
other multimedia.




ABOUT
ARMA INTERNATIONAL

ARMA International is the community of records management,
information management, and information governance professionals
who harness the benefits and reduce the risks of information.



Mission

ARMA International is committed
to providing our community of
members and information
management professionals with
industry best practices and
opportunities for professional
development, ongoing education,
and networking.

Vision

ARMA is the driving force
in the promotion and
advocacy of information

management
professionals.

BRAND MISSION, VISION AND VALUES

Values

ARMA International is committed to finding innovative ways to provide our
personal and professional communities with guidance, learning, development,
and opportunity. We value the open exchange of ideas, good governance, free
flow of information, and thought leadership by seeking diversity, inclusivity,
and equity in all its forms.



BRAND

TARGET
MARKET

ARMA International is targeted
towards the community of
records management,
iInformation management, and
Information governance
professionals who harness the
benefits and reduce the risks
of information.

POSITIONING

PRODUCT
POSITIONING

ARMA products are designed to
support community members
professional and career
advancement with forward-
thinking education and cutting-
edge business tools - everything
members need to successfully
navigate the full information cycle.




LOGO
IDENTITY

ARMA

How the ARMA International trademark
appears in use is critical to ensuring the
association’s brand is consistent and
strong.

Primary Logo
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ARMA #0B3857 #IF9CFO
COLOR
PALETTE

Our color palette is a visual
representation of our brand’'s
personality. We want our
audience to know we are
trustworthy and passionate about H419299
what we do. The ARMA Blue is
our most identifiable asset.
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ARMA InfoNEXT

The Future of Information Governance Starts Here.

ARMA InfoNEXT (T - B¢
Getready to step into an exclusive realm of
thought leadership with the créeme de la creme
of Information Governance professionals.
We've curated a one-of-a-kind experience
designed to push boundaries, ignite creativity,
and inspire action. Register today! b
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The authority on managing information as a strategic
vith members worldwide. #Ini tRec
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f' ...And that's a wrap on # ).
massive THANK YOU to everyone who
attended this year's event in Detroit, MI! Thank

you to our brilliant presenters, fantastic
business partners and most of all the
attendees. Your energy and interest made
InfoCon 2023 an event to remember!
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O 913.444.9174 @& arma.org

™ ARMAservice@armaintl.org 9 312 SW Greenwich Dr Suite 515
Lee's Summit, MO 64082, USA
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